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What we’ll be doing today

Determine your objective
Know your audience
Create one clear message
Choose the right structure
Adopt the right style
Write a ‘first’ draft

Leave, edit, proofread
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But first...

e Chatto your neighbour and find out...

e Who they are
e What writing they do

e What they want to get from today
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What is copywriting?

e How would you define copywriting?
e What makes it different?
¢ What makes it good?
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What is
copywriting?
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e Writing with a purpose
e Writing with a target audience in mind
e Writing where every word counts

e Good copywriting makes the
audience think, feel or do exactly

what the writer wanted them to
think, feel or do.
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The seven stages of copywriting

Determine your objective
Know your audience
Create one clear message
Choose the right structure
Adopt the right style
Write a ‘first’ draft

Leave, edit, proofread
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What do | want to achieve?

- Why am | writing this?

-» What do | want to achieve?

- What do | want my audience to do?
> Do I need a ‘call to action’?
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The seven stages of copywriting

Determine your objective
Know your audience
Create one clear message
Choose the right structure
Adopt the right style
Write a ‘first’ draft

Leave, edit, proofread
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Why is it important to know your audience?

> Relevance of content
o Style of writing

o Choice of platformr
o How much they know/don’t know
o WIIFM

> What's in it for me?
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Write from a person to a person

e Don’t want copy ‘from an organisation to a
stakeholder’

e No-one thinks of themselves as a ‘target’

e Even if you're writing for thousands, imagine
one real person and ‘talk’ to them
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The seven stages of copywriting

Determine your objective
Know your audience
Create one clear message
Choose the right structure
Adopt the right style
Write a ‘first’ draft

Leave, edit, proofread
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What is a message?

e The'point’, the ‘thing you want your readers
to take away

e WIIFM

e Not always what you say...
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Not always what you say...

e Please be advised that Berkshire Healthcare &;\ )
discourages the retention of hard copies of ook

policies and can only guarantee that the
guidance on intranet website is the most up-
to-date version.
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... but the way you said it

e Please don't print this document unless you &; )
Q./)\

need to. It might not be up-to-date. You'll
find the most recent version on our intranet.



Using your idea, or one of my
exercises, plan your document

using stages 1-3

1. What you want to achieve
2. Who your target s
3. Why they’d be interested
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The seven stages of copywriting

Determine your objective
Know your audience
Create one clear message

. Choose the right structure
Adopt the right style

Write a ‘first’ draft

Leave, edit, proofread
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Using structures and templates

e How do you structure a document?
e Beginning? Middle? End?

e How many words? Sections?

e Depends mainly on...

e Purpose and medium

e Three basic structures
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Three basic structures

e Based mainly on your objective

e Engage —inward spiral e
e Persuade — AIDA AV ARA

e Inform —inverted pyramid ?\
'@
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What the piece is about

Summary of key points — could
stand alone if reader stopped here

Detalls in order of importance

Extra info that might be relevant
to some readers

The inverted
a;/\(flr/](?rt :Sr_?hoer py ra m id
nformation (writing to inform)
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When to use
the ‘inverted
pyramid’?
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e News stories

e Announcements

e Advice emails

e Summaries

e Website copy

e Briefing documents
e Reports

nteve

nts.co

.uk
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1. START
Sets scene

States point
. NEAR END
gt rts t 5- END Introduces person
arts to Sums up key
summarise boint
‘argument’ Might

Solves problem clude CTA

The inward spiral
(writing to engage)

3. MIDDLE
Goes in deeper
Gives more detall
Includes quotes

2. MIDDLE

Builds argument
Presents evidence
Tells their story
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When to use
the ‘inward
spiral’?
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Opinion pieces
Blog posts
Case studies
Profiles
Interviews
Stories
Speeches
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o Offers an
Attention Incentive to buy
Shows HOW to buy or do it (ACtion) ordo something

Shows user WHY they AI DA

Interest should do it -
(writing to

Desire Piles on the benefits persuade)

Shows HOW to buy or do it
ACtiOﬂ Shows HOW to buy or do it
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e Persuasive emails
When to use e Event invitations
‘AIDA’? e Sales letters

e Adverts and advertorials
e Some flyers and brochures
e Website landing pages
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Important elements of structure

e Headlines
e Opening paragraphs
e Conclusions

e (Exercise will make this clear)
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Purpose of a headline?

Rz s N 264/37
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GLOBAL ECOLOGY:

IT’S NOT TIME TO FALL BACK

oGY |

MOYE YouR

e Sum up what copy is about

e Grab attention

e Make the reader want to read more
e Or not need to read more

Make sure you cool leftovers as quickly as possible, then refrigerate.

If you are freezing your leftovers, make sure they are cooled first.

X1 |5} | Don'treheat your leftovers more than once.

Always cook food within 24 hours of defrosting,
and make sure they are defrosted throroughly.

Use a spaghetti An average adult will Use an average size
measurer to make eat approximately 75- mug to measure the
sure you measure 100g of pasta ~ make right amount of rice for
the right amount of Sure you use your you. Half the mug will
spaghetti for you. scales to measure it! be enough foran adult.

.lovefoodhatewaste.com www.hertsdirect.org/

© Tel:0203 567 6900 hip with
@ Email: enquiries.watford@veolia.co.uk In partnership wit

® Visit: www.watford.gov.uk/recycling
C¥recycle 10 @ veoua
y for Watford

f

Pirted o 100% seycled gages Pleasesecyce meafler use:
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Headline examples

e Get your dog microchipped (DEFRA)

e African swine fever: how to spot and report the disease (DEFRA)

e Permanent archive of Manchester voices created by huge regional
language project (Manchester Metropolitan University)

e Stay active on campus (Manchester Metropolitan University)

e Study reveals North West's hardest places to live for average
earners (Your Housing Group)

e Canlbuy my home? (Your Housing Group)

governmentevents.co.uk | 0330 0584 285 | info@governmentevents.co.u
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Write the headline

e Your hospital has had to close two wards to new admissions
following a suspected outbreak of the winter vomiting bug.
Several patients have suffered vomiting and diarrhoea, thought
to have been caused by norovirus.

e Some of your colleagues have prepared seed beds and sown
poppy seeds in the gardens of a home for elderly people to
commemorate 100 years since the first world war.
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Purpose of an opening paragraph?

e Summarise the document
e (No needtoread more)

e Make the reader want to read more
e (Enough to get them interested —
but clear there’s more to come)
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Summarise example

Antarctic researchers enter a state of ‘psychological
hibernation’, study finds

Antarctic researchers enter a state of ‘psychological
hibernation’ to cope with the stresses of constant darkness,
isolation and confinement, according to a new study.
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Intrigue example

Why Antarctic researchers enter a state of
‘psychological hibernation’
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Intrigue example

Spending long periods of time in isolation and
confinement has been shown to cause negative
psychological reactions and changes in health. Dr
Nathan Smith explains how ‘psychological hibernation’
helps Antarctic researchers cope with the stresses of
constant darkness, isolation and confinement.
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Purpose of a conclusion?

e Say where to find more information

e Remind reader of your ‘point’
e Tell reader what to do (CTA)
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Structure exercise S22 vents

e A news story (inverted pyramid)
o HANDSOME HERO FREES LOVELY LAND
FROM FIRE-BREATHING DRAGON

e An article (inward spiral)
o HANDSOME HERO — DRAGON SLAYER OR
SUITOR?

e Sales copy (AIDA)
o SAVE 10 GROATS ON TOP SELLING SABRE




What's the right structure for
your document?

1. Plan the content within the
structure template

2. Write the appropriate
headline and opening
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The seven stages of copywriting

Determine your objective
Know your audience
Create one clear message
Choose the right structure
Adopt the right style
Write a ‘first’ draft

Leave, edit, proofread

N v W N
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What determines style?

e Audience
e Medium

e Objective
e Message
e '‘Brand’ or ‘personality’ of the author
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What’s in a style guide?

® Abbreviations & acronyms e Headlines

e Apostrophes e Hyphens

e Accents ® Inverted commas
e (Capitals (e.g. job titles) e [talics

e (Collective nouns e Percentages

e Colons and commas e Phone numbers
e Contractions e Punctuation

® Dates ® Sexism

® E-expressions ® Time
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The customer is strictly liable for any loss or
damage to the injection, agitation and extraction
equipment howsoever caused while in the

customer’s possession.
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You are responsible for carpet cleaning equipment
in your possession and will be expected to pay for
any loss or damage.
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We want you to enjoy renting our carpet cleaners.

But we're sorry to say if you lose or damage them,
we’ll have to charge you the replacement cost.
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Hire them. Enjoy them. Bring them
back in good nick.

(Or we’ll have to slam one of those
liability things on you.)
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The right style for you?

e What is Plain English?

e http://www.plainenglish.co.uk/

Approved by
Plain English
Campaign

events.co.uk | 0330 0584 285 | info@governmentevents.co.u
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Definitely not Plain English

If there are any points on which you require
explanation or further particulars, we shall be
glad to furnish such additional details as may be
required by telephone.

If you have any questions, give me a call.

governmentevents.co.uk | 0330 0584 285 | info@governmentevents.co.u
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Definitely not Plain English

High-quality learning environments are a
necessary precondition for facilitation and
enhancement of the ongoing learning process.

Children need good schools if they’re going to
learn properly.
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Definitely not Plain English

Your enquiry about the use of the entrance area at
the library for the purpose of displaying posters and
leaflets about Welfare and Supplementary Benefit
rights gives rise to the question of the provenance
and authoritativeness of the material to be

displayed.

Government ,
[ 1] governmentevents.co.uk | 0330 0584 285 | info@governmentevents.co.u
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Definitely not Plain English

Posters and leaflets issued by the Central Office of
Information, the Department of Health and Social
Security and other authoritative bodies are usually
displayed in libraries, but items of a disputatious or
polemic kind, whilst not necessarily excluded, are
considered individually.

governmentevents.co.uk | 0330 0584 285 | info@governmentevents.co.u
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Definitely not Plain English

Thank you for your letter asking to display posters
in the library.

We need to see them first to check they won't
offend anyone.
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The rules of Plain English

e Write for the reader
e Write to inform (not impress)
e Don't use a big word if a small one will do

e Avoid (or minimise) jargon Approved by
Plain English

o Keep sentences/paragraphs short Campaign

e Write In active sentences
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How short is short?

e Aim for average of 15 words per second
e Above 16 words becomes difficult

e Less captive audience, shorter sentences
e Online writing has created need for one

sentence paragraphs
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What is a sentence?

Patients should sit in the waiting room
until their name is called.

Please sit in the waiting room.

Sit.
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A sentence must obey 4 rules

1. Makes sense on its own

2. Contains a verb

3. Starts with a capital letter

. Ends with full stop, question mark or

exclamation mark
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Shorten this sentence

Made from an aluminium alloy, the vehicle is
both lightweight and durable, and, thanks to
the latest anti-oxidising technology, its anti-
rust properties are up to twenty times longer

than traditional underwater tracking devices,
thereby reducing whole-life costs overall.
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Shorten this sentence

Made from an aluminium alloy, the vehicle is
both lightweight and durable. Thanks to the

latest anti-oxidising technology, its anti-rust
properties are up to twenty times longer than

traditional underwater tracking devices. This
reduces whole-life costs overall.
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What are active sentences?

e The dog attacked the postman.
e (Subject, verb, object)

e The postman was attacked by the dog.

e (Object, verb, subject)
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What are active sentences?

e Active focuses on someone doing something

e Passive focuses on something happening

e Active takes responsibility
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Friendlier and easier to understand

e The sessions are organised and staffed by the
Immunisation team.

e The immunisation team organise and staff the sessions.
e The immunisation team runs the sessions.
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Make these passive sentences active

e The event was attended by over 2,000 visitors.

e Over 2,000 visitors attended the event.

e Details will be sent within three to five days.

e You’ll receive details within three to five days.

e A decision has been made and the complaint will be
withdrawn.

e We decided to withdraw the complaint.
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Make these active sentences passive

e You haven't paid your bill.

e Your bill has not been paid.

e Someone has assassinated the president.

e The president has been assassinated.

e Ambulance drivers rushed the victims to hospital.
e Victims were rushed to hospital.
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@ grammarly

Ge.t M O re From G ram ma rly “Grammarly allows me to feel confident that

I'm putting my best foot forward.
Grammarly is like a little superpower,

Confusing and sloppy writing damages your company’s especially when | need to be at 110%.”

credibility and frustrates your customers. Grammarly
Jeanette Stock Co-founder of Venture Out

helps you write clear messages every time.

Trusted by over 600 teams Bm Microsoft  The Economist 2=, Segment rm Magento Eﬁim

Free Premium Business

Basic writing corrections Advanced writing feedback All Premium features
for teams of 3 to 100.

Your Current Plan Get Started

Larger team? Contact Us >

https://www.grammarly.com/


https://www.grammarly.com/

Clear and concise

e Check your own organisation’s
writing

e How 'Plain English’ is it?
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The seven stages of copywriting

Determine your objective
Know your audience
Create one clear message
Choose the right structure
Adopt the right style

. Write a ‘first’ draft

Leave, edit, proofread

N oo W p
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Write a first draft

e How do you do it?

e The first draft of everything is shit

e Don't get it right; get it written



Give yourself permission to
write shit

Resist the urge to redo your
headline and opening

Write as much as you can
without stopping
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The seven stages of copywriting

Determine your objective
Know your audience
Create one clear message
Choose the right structure
Adopt the right style
Write a ‘first’ draft

Leave, edit, proofread

N ouv HowoN o
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How to murder your darlings

e Recognise the different stages

e | eave long gaps between each one

e Print draft and move away from desk
e Look at ‘big picture’ first...

e Purpose? Structure? Message?

e Read out loud - listen to the flow

e Focus on detalil
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What do we mean by ‘detail’?

e Sharpen headlines, intros and conclusions (CTAS)
e Shorten long sentences and paragraphs

e Cut the waffle: get to the point
e Get rid of unnecessary adjectives
e Make better use of verbs

governmentevents.co.uk | 0330 0584 285 | info@governmentevents.co.u
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Get to the point

Leaks are a big problem for us and our customers. We
have 20,000 miles of water pipes across London and the
Thames Valley, serving more than 2,000 litres a week of
water on average to each of our 9 million customers.
That’s 2,600 million litres a day — the equivalent of filling
2,600 Olympic size swimming pools. So, if you see a leak
or burst pipe, please contact Thames Water immediately.
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Get to the point

Spotted a leak?

If you see a leak or burst pipe, let us know straight
away so we can fix it.
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Get to the point

We wrote to you recently about the Heating Upgrade
Programme and said that the gas heating system in your
home will be due for replacement as part of this financial
year’s planned replacement programme. We’re pleased to
tell you that we have arranged for our surveyor to visit your
home and carry out an assessment of your gas heating
system prior to installation. Like all of our employees, he or
she will carry identification. Please ask to see it before...
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Get to the point

We’ve arranged for our surveyor to visit your home on
Wednesday 28 March 2019 at 9.30am to check
requirements before installing your new gas heating
system. The inspection should last no longer than an hour.
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Ditch the adjectives — why?

Enjoy an exciting family day out at the Maritime Museum.

Name University/College/School is a vibrant, innovative and
multi-award winning educational establishment.

Helen is a hard-working, dedicated and highly-valued member
of the team.
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Ditch the adjectives — why?

e Pioneering, innovative, ground-breaking
e Revolutionary, exciting, dynamic

e |conic, stylish, state-of-the-art

e | eading-edge, cutting-edge

e Excellent, outstanding, brilliant

e Special, exceptional, extraordinary

e Fully-trained, experienced, dedicated

e Well-respected, valued, hard-working
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Make better use of verbs

 The database software is fast, intelligent and insightful.

« The database software transfers data at 100,000 terabytes per
second, auto-deletes duplicate files and predicts potential
conflicts of interest based on previous operations.

» Verbs tell us what something DOES
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Make better use of verbs

We are involved in the improvement of water pipes in your area.
We're Improving water pipes in your area.

We will be responsible for the removal of rubbish.
We'll remove the rubbish.

We are carrying out a demolition of the site next week.
We're demolishing the site next week.
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Ditch the adjectives

e Helen is a hard-working, dedicated and highly-valued
member of the team.

e When Helen takes on a project, you know she’ll do it well, on
time and within budget. She sees potential problems before
they arise, considers alternatives and finds the best ways to
solve difficult issues.
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Cut the clichés: say what you mean

The induction process has gone from strength to strength.
We've added two new modules to the training programme.

Going forward, we’ll be implementing a revolutionary new
customer service initiative.

From June, you'll be able to pay your rent online.
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Cut the clichés: say what you mean

We are reaching out to stakeholders and realigning our service offerings.

We're asking students to complete a short survey.
We're inviting residents to take part in workshops.
We're speaking to MPs to find out what they want.



Murder your darlings

e See editing checklist — focus on:

e Headline, intro and conclusion

e Make CTAs clear

e Shorten sentences and paragraphs
e Cutthe waffle: get to the point

e Getrid of unnecessary adjectives

e Make better use of verbs
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The seven stages of copywriting

Determine your objective
Know your audience
Create one clear message
Choose the right structure
Adopt the right style
Write a ‘first’ draft

Leave, edit, proofread

N ouv HowoN o
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[

Ii@i Government
'9 /Y Events

/l!l

governmentevents.co.uk | 0330 0584 285 | info@governmentevents.co.uk

What are your proofreading tips?

- Print out (if you can)

- Read away from desk

¢ 20 MiInute sessions

» Read backwards

« Be convinced there are mistakes

- Use different coloured pens

- Look for different things on
each reading

\
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Is online writing different?

What makes it different?
And why?
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Online writing is different because...

1. Why and how people visit online platforms
2. Number, diversity and frequency of visitors
3. Writing for humans and machines
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What effect does this have on our writing?
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How we view web content

http://blog.hubspot.com/marketing/eye-tracking-introduction-infographic



http://blog.hubspot.com/marketing/eye-tracking-introduction-infographic
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How we view print content
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General ‘rules’ of online writing

e Must be relevant

e Must be the right length

e Must be easy to read

e Should be front loaded

e Should be scannable

e Might need keywords and phrases
e Might need CTAs
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Specific ‘rules’ of online writing

- Think atlas, not novel — no start, no finish

- Non-linear, 25 word chunks

« Summaries not introductions

» Plain English (think global audience)

» Detailed links e.g. help and advice — not click here
» Numerical numbers (3, 2, 3...) Figures mean Facts
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Specific ‘rules’ of online writing

e Should be front loaded
e Should be scannable
e Might need keywords and phrases
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Front-loaded, information-rich

e Tax assessment on a budget

e NOT Click here for advice o reducing the cost of tax

assessment

e Find out if a tree is protected

e NOT TPOs and conservation areas
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Scannable example from ‘useit.com’

e Nebraska is filled with internationally recognized
attractions that draw large crowds of people every year,
without fail. In 1996, some of the most popular places
were Fort Robinson State Park (355,000 visitors), Scotts
Bluff National Monument (132,166), Arbor Lodge State
Historical Park & Museum (100,000), Carhenge (86,598),
Stuhr Museum of the Prairie Pioneer (60,002), and Buffalo
Bill Ranch State Historical Park (28, 446).
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Scannable (47%)

e Nebraska is filled with internationally recognized attractions
that draw large crowds of people every year, without fail. In

1996, some of the most popular places were:

— Fort Robinson State Park (355,000 visitors)

— Scotts Bluff National Monument (132,166)

— Arbor Lodge State Historical Park & Museum (100,000)
~ Carhenge (86,598)

— Stuhr Museum of the Prairie Pioneer (60,002)

- Buffalo Bill Ranch State Historical Park (28,446).
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Concise (58%)

e In 1996, six of the best-attended attractions in
Nebraska were Fort Robinson State Park, Scotts Bluff
National Monument, Arbor Lodge State Historical Park
& Museum, Carhenge, Stuhr Museum of the Prairie
Pioneer, and Buffalo Bill Ranch State Historical Park.
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Objective (27%)

e Nebraska has several attractions. In 1996, some of the
most-visited places were Fort Robinson State Park
(355,000 visitors), Scotts Bluff National Monument
(132,166), Arbor Lodge State Historical Park & Museum
(100,000), Carhenge (86,598), Stuhr Museum of the
Prairie Pioneer (60,002), and Buffalo Bill Ranch State
Historical Park (28,446).
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Combined (124%)

e In 1996, six of the most-visited places in Nebraska were:
- Fort Robinson State Park
- Scotts Bluff National Monument
- Arbor Lodge State Historical Park & Museum
- Carhenge
- Stuhr Museum of the Prairie Pioneer

- Buffalo Bill Ranch State Historical Park
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Search Engine Optimisation (SEO)

"An SEO copywriter walks into a bar...
...pub, public house, licensed premises, hotel,
restaurant, wine bar, gastro pub, drinking
establishment...”

How search works by Matt Cutts

governmentevents.co.uk | 0330 0584 285 | info@governmentevents.co.u


https://www.youtube.com/watch?v=BNHR6IQJGZs
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Search Engine Optimisation (SEO)

* Flve main areas:
- Using keywords and phrases effectively
- Updating good content regularly
- Creating valuable, shareable content
- Inviting others to link to your site

- Creating the right HTML tags

governmentevents.co.uk | 0330 0584 285 | info@governmentevents.co.u
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About 4 990,000 results (0.65 seconds)

Scholarly articles for value driven travel experiences @

Ecotourism: ethics or eco-sell? - Wight - Cited by 363
Managing the co-creation of value - Payne - Cited by 1329
Value dimensions, perceived value, satisfaction and ... - Gallarza - Cited by 675

Travel Trends Reflect Changing Consumer Values ... @
www_travelagewest.com/Travel/ _/Travel-Trends-Reflect-Changing-Cons... =
28 Apr 2014 - A shift in consumer values is creating travel trends focused on
connection, ... want their travel experiences to reflect and support their personal
values. ... of U.S. consumers are, on some level, practicing a more values-driven ...

VALUE DRIVEN MEETING EXPERIENCES @

global-influences.com/scientific/value-driven-meeiing-experiences/
VALUE DRIVEN MEETINGS ... Therefore tomormrow's meaningful business and travel
experiences must be measured by a 4 P bottom line: People, Planet, ...

Culture & values | TUI Travel PLC@

5d2011 tuitravelplc.com/careers/why-work-for-us/culture-values

Those who work with us know that at TUI Travel it's not just about what we do - it's ..
a commercial advantage for us and add value to our customer's experience. We
predict, translate and bring to market new leisure-time products based on ...

Connective Branding: Building Brand Equity in a Demanding ...

2

https://books.google.co uk/books?isbn=0470740876

Claudia Fisher, Christine Vallaster - 2010 - Business & Economics

travel experiences Sets out what we are about and where we are trying to go ... and
measurable outputs Making Imperatives Values Customer Value driven ..
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cheap flights

Web Flights Shopping Mews Videos More Search tools

About 73,100,000 results (0.32 seconds)

Cheap Flights Online - cheapflights.co.uk@
www cheapflights.co uk/ =

Compare And Save On A Wide Choice Of Cheap Flights Online Today.
Best Price Guaranteed - 5,000,000 Hotel Deals - All Top Travel Sites

Cheapest Flight Guarantee - Flightcentre.co.uk @
www flightcentre co uk/Economy » 020 8127 4273
Specialist in long destination flights - won't be beaten on pricel

Flights from London (LHR) @
www.google co uk/flights

London (LHR) Enter a destination

Edinburgh £114 & New York, USA £433 @ More destinations &

Skyscanner - Compare Cheap Flights, Hotels & Car Hire @
www skyscanner.net/ -
We compare cheap flights, hotels & car hire of more providers than anyone else,

helping you save with Skyscanner.net.
10 of the world's cheapest ... @ _ Travel News & Features @ - Jobs @ - Hotels @

Cheapflights.co.uk: Cheap Flights, Compare Flights ... @

www.cheapflights.co.uk/ =
Cheapflights - Search and Compare over 4 million Flight Deals for free. Find Cheap
Flights at Rock Bottom Prices from over 300 airlines and travel agents!

Flights to Europe & - Flights to Australia & - Flights to Dubai & - Flights to New York

@

P T LN Y T B L N D e T T . 1

Sponsored @
Prices are for 21 — 25 Oct retum

Cheap Flights from £19@

www.cheap-flights. edreams.co.uk/ -
Find Your Real Cheap Flights Now!
We Compare 500+ Airlines At Once.

80% Off Cheap Flights?@
www._bookingbuddy.co.uk/Flights -
Cheap Flights: Easy to Find!

60% Off Sales - The Bottom Line.

Very Cheap Flights@
W-Dﬂth&b&ﬂﬂh-ED.UWEHEEP—F“HH!S A
4.2 ik ratingﬁ' for onthebeach co.uk
Looking For Your Ideal Holiday?

Save Up To 50% Off With OntheBeachl!

Cheap Flights upto 65%0Off

v w-'!.gm"z
www.cheapoair.co.uk/Cheap-Flights -
Cheapest, Low Cost Flight Tickets

in Easiest Way. Book Now - Hurry!

Cheap flights @

www expedia.co.uk/Cheap Flights -

4.2 %k kk ratingﬂ for expedia.co.uk
Expedia Guarantees the Best Price.

Book Flight + Hotel & Save More.

Cheap Flights £59 - £997@

whatnar hhiAdAnmatair o nilAiffhasrns SChiahts -

Lorraine
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< C 1 & https://www.google.com/search?q=how+to+write+a+press+releasefirlz=1C1FERN_enGB704GB7048& cq=how+to+write+a+press+release... ® ¥r B P @® 0 » Jl :
GO g le how to write a press release L Q = 0 a
All Images Videos Mews Books More Settings Tools

About 897,000,000 results (0.62 seconds)

Press Release Help | PR Newswire | PRNewswire.co.uk
communicate prnewswire.co uk/press-releases
Leverage Free Expert Content Counseling On The #1 Global Distribution Netwark.

| wowTockMT
Writing a Press Release in 7 Simple Steps The Perfect Press Release

1. Find Your Angle. Every good news story has an angle. ..

2. Write Your Headline. Your headline should grab the
attention of your audience. ...

3. Write Your Lede. .

4 Write 2 - 5 Strong Body Paragraphs With Supporting
Details. ...

2. Include Quotes. .
Include Contact Information. ...
7. Include Your Boilerplate Copy.

25 Jun 2018

=

How to Write Press Releases With 21 Examples and 7 Templates @

https://coschedule com/blog/ow-to-write-press-releases-examples-templates/

&) Aboutthis result B Feedback

07:36
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4 Write 2 - 5 Strong Body Paragraphs With Supporting [T =
Details. ...

5. Include Quotes. ..
6. Include Contact Information. ...
7. Include Your Boilerplate Copy.

25 Jun 2018

How to Write Press Releases With 21 Examples and 7 Templates @

https://coschedule com/blog/how-to-write-press-releases-examples-templates/

&) About this result 8 Feedback

People also ask

How do | make a press release? v
What's in a press release? v
How long should a press release be? v
How do | send out a press release? v
Feedback

How to write an effective press release - ProCopywriters @
https:/fiwww. procopywriters.co.uk/2015/09/how-to-write-an-effective-press-release/ «
How do you write a good press release? A step-by-step guide by Lomraine Forrest-Tumer.

How to Write Press Releases With 21 Examples and 7 Templates @

hitps://coschedule . com/blog/how-to-write-press-releases-examples-templates/ -

or:37

@ =0

25/02/2019
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stages of the revision process. Both demand close and careful ..

100 Editing and Proofreading Tips for Writers - The Expert Editor@
https://experteditor.com.au/blog/100-editing-and-proofreading-tips-for-writers/ -

15 Jan 2017 - Write your drafts without judging them. Don't think about spelling, grammar, or style
while you're writing. A way to develop your editing and proofreading eye is to edit other people's
work. ... Share your work with each other regularly to improve it and also keep your editing and
proofreading eyes sharp.

Why the best proofreaders aren't always the best writers | PRCA®

https://iwww. prca.org.uk » Blogs » harry bristow@prca.org.uk's blog v
There are three very different stages of writing, each involving a different set of ... You can find out
more about Proofing and editing other people’s writing here.

Editing and proofreading other people's writing - Lorraine Forrest-Turner@
www forrest-turner. co.uk/editing-and-proofreading-other-peoples-writing/

w

19 Oct 2017 - Editing and proofreading other people’s writing can often feel like a thankless task.
It's not easy, it's time-consuming and few people appraciate ...

Editing and Proofreading Tips for Being Critical and Kind With Friends ...
@

https://fowlcation.com » Academia » Essays

-

19 Dec 2017 - And if you are seen by people as a good writer, you will likely be asked to ... Questions
to Ask BEFORE Editing or Proofreading Friends’ Writing ... publisher nor author shall be liable for
any loss of profit or any other damages, ...

PFl Guide to Editing and Proofreading - Oxford Learning Institute @

0745
25/02/2019
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€« C 1 @ Notsecure | www.forrest-turner.co.uk/editing-and-proofreading-other-peoples-writing/

Tips for pitching and presenting by

‘ phone

Editing and proofreading other people’s ey tostop it e chvius-
W”tlﬂg sincerity

19 Oct / by: Lorraine Forrest-Turner

Editing and proofreading other people’s writing can often feel like a thankless task.
It's not easy, it's time-consuming and few people appreciate being told their work is
full of mistakes or that you've had to chop it in half - especially if those people are
clients.

07:47
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What would you do differently?

e Look atwhatyou wrote earlier

e How could you make it ‘stand out'?
e Doesit need keywords?

e Isitscannable?

e Whatlinks could you add?

e What anchor text would you use?
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Personal action plans

e What will you continue doing?

e What will you stop doing now?

e What will you start doing now?

e What will you try in the future?
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Want to know more?

e Email me on lorraine@forrest-turner.co.uk

e Follow me on

o https://www.facebook.com/forrestturnerwriter

o https://twitter.com/LorraineForrest

o https://uk.linkedin.com/in/lorraineforrestturner
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