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INTRODUCTION

=Challenges and Opportunities

=Promotional Strategies for education providers for
young girls

=Promotional Strategies for higher education
providers

=Role of private sector
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WOMEN IN STEM IN THE UK--

- Women working in core 24% of the core-STEM workforce (WISE UK).
- To reach critical mass by 2030!
= However, progress is not equal across core-STEM.

= Coordinated push across HE, private and public sector is needed.
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EDUCATION PROVIDERS

e Curriculums from KS 1 should incorporate topics
on gender-inclusive science

STRUCTURAL » Showcasing scientists that are women and/or from

a diversity of backgrounds
» Access to resources and support

* Celebration of success to inspire young minds
» Targeted community schemes

NORM A_TIVE * Breaking the conception of masculine




PROMOTIONAL STRATEGIES SHOULD
CAPTURE ROOT CAUSE OF ALL—

= Stereotyping and set beliefs (We know this!)
= Lack of understanding Economic Opportunity !!!

- Girls are less likely to think STEM subjects lead to employment when compared to
II?I%IS% f.él)d hence choose non STEM subjects at A level ( Department of Education,

- Normative factors ( social beliefs, expectations, standards) have a big role to play (
Shrivastava, 2022).




PROMOTIONAL STRATEGIES FOR
EDUCATION PROVIDERS FOR YOUNG MINDS

Normative factors can be uniquely
addressed together with structural
barriers

Strategies for tackling normative factors
for fostering entry and engagement

Normative barriers
hold back ( Shrivastava
2022)

Embedding role models in STEM in
curriculum

Workshops and campaigns




PROMOTIONAL STRATEGIES FOR HIGHER
EDUCATION PROVIDERS

Inclusive and no pressure
Environment

Mentors and support system
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Focus on reaping the max
potential

Financial support




STRATEGIES FOR PRIVATE SECTOR

- Economic opportunity by studying STEM subjects can change the
perception of parents and soften the normative factors.

- Media campaigns address normative factors ( beliefs about the
sector).

- Campaigns that support transition into the employment for young
graduates, and support through career breaks

- How women would progress into leadership and higher positions
- Wider celebration of success

- Liaise with the education providers to create programmes for
employability for women graduates in STEM.




SUMMARY

= Lack of Women in STEM is not just about tech sectors but them missing out on
technological ride this world is on.

= Case for a sustainable society

= Coordinated and collaborative strategies for education providers and private
sector to break structural and normative barriers




