Lorna Fraser

Samaritans’ Media Advisory Service

Mental health and suicide can be difficult topic areas —

please take time out if you wish.
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60 years of international research — Werther and Papageno
Includes qualitative studies —influencing choice of method

Risk areas include: suicide methods, prominent/excessive
coverage, sensationalising/romanticising suicidal behaviour.

Benefits include: raising awareness, encouraging lifesaving
conversations, encouraging help-seeking, profiling local
support services and examples of how people can improve
their mental health.
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Samaritans’ Media Advisory Service

* Media guidelines and resources
* Suicide Prevention Comms guide
* Media advisory service

* Confidential media briefings

e Script review & content advice

* Work with academic experts,
regulators/editorial policy, coroners

* Monitor press reporting daily
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Media
Guidelines

for Reporting Suicide
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Top tips for helpful communications

 Stories and messages of hope can have a powerful impact
* A powerful key message is 'Things can change and get better’
* Encourage people to talk and reach out to others SAMARITANS

» Always signpost sources of support for people who need it

Suicide
prevention

* Be sensitive when involving people with lived experience

* Avoid details of suicide methods/locations when publishing
stories or using iImagery

Communications guide
 Use safe and sensitive language
+ Use images that represent

* Be prepared for how you will respond to people contacting
you on social media

» Take extra care when communicating with young people

SAMARITANS

© Samaritans 2024 Not to be shared, reproduced, copied or adapted. Not to be used outside of Samaritans UK and Ireland without prior written permission



Campaigns — human connection and
starting conversations
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[thinking] Hasn't seemed himself recently. BN [voice-over] Little things can interrupt our thoughts,

- Are you OK? [voice-over] Suicide is not inevitable.

You can interrupt
someone’s suicidal thoughts.
You could save a life.

- If you need me, look, I'm just there. SAMARITANS
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Campaigns - hopeful stories of recovery
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Have you seen dad? | hope talking's helped.? /|
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Kick off the
conversation

- , '
| need some help!. Can no one see me? I'm not coping. | can't take this.

that everything's
I'll just keep pretending all right. like, are you alright? What's up?
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Samaritans’ Online Harms Programme

®

* Best practice guidelines for industry
* Online harms advisory service

* Research and insight programme exploring what
makes content harmful and to whom

» Resources for vulnerable users and people around
them

* Influencing policy and practice |@|
&
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Thank you

Thoughts & questions?

mediaadvice@samaritans.org

Please take 2 minutes to share
your feedback on this session.
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